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The  series  oi  articles  on  the  origin 
and  grov/th  oi  Independent  Distribu¬ 
tion  and  the  Monthly  Sales  Primer 
have  been  omitted  this  month  to 
bring  our  readers  important  informa¬ 
tion  about  comics.  These  ieatures 
will  be  resumed  next  month. 


COMICS  - 

Headache  or  Prof  it-Makev  ? 


In  the  early  1930"$,  on  obscure  but  enterprising  sales¬ 
man  for  a  large  printing  concern  put  together  a  series 
of  comic  strips  in  book  form.  He  set  up  his  brain  child 
so  that  it  could  be  printed  on  newspaper  presses  and 
newspaper  stock  .  .  .  which  meant  speed  and  economy. 
Although  be  didn't  set  the  world  on  fire  at  that  time, 
he  is  credited  by  many  old-timers  in  the  comics  business 
with  starting  the  whole  idea. 

And  he  really  started  something! 

Comics,  as  we  know  them  today,  have  mushroomed 
into  a  gigantic  industry.  Americans,  youngsters  and 
oldsters  alike,  buy  approximately  50,000,000  copies 
each  month!  Comics  are  big  business  to  many  pub¬ 
lishers,  distributors  and  retailers  as  well  as  artists, 
writers  and  printers. 

Like  oil  big  business,  comics  are  subject  to  certain 
abuses.  There  isn't  a  retailer,  wholesaler  or  publisher 
for  that  matter,  who  isn't  agreed  that  there  are  too 
many  comics.  During  the  month  of  May,  1948,  for  in¬ 
stance,  seme  280  different  comic  titles  were  on  sale  .  .  . 
a  number  that  threatened  headaches  for  the  retailers 
who  had  to  display  them,  the  wholesalers  who  were  re¬ 
quired  to  distribute  them  and  the  publishers,  whose  own 
titles  had  to  compete  with  them  for  precious  display 
space  and  safes 

For  many  years,  it  was  possible  for  any  aspiring  comics 
publisher  to  get  out  on  issue  on  little  c?  no  capital.  Be¬ 
cause  comics  were  so  successful  scrr.e  printers  even 
extended  full  credit.  During  the  war  particularly,  when 
almost  anything  wou  id  sell  on  the  newsstands,  many 
hasfiiy-put-together  titles  appeared.  Even  after  the  war 
there  seemed  to  be  no  let-up. 

As  conditions  on  the  comics  racks  of  the  nation 
worsened,  the  13  Independent  publishers  and  national 
distributors,  together  with  representatives  of  Independent 
wholesaler  associations,  sat  down  and  planned  to  do 
something  about  it  The  Independent  publishers  agreed 
to  eliminate  many  slow-moving  titles,  to  trim  their  print 
orders  and  to  distribute  few  and  only  best-selling  new 
titles. 

Real  action  followed! 

Hcte  are  two  examples  of  the  genuine  cooperation 
extended  by  Independent  publishers  in  eliminating  titles 
Fawcett  reports  that  its  line  of  comics  was  cut  from  1 16 
titles  to  a  present  day  low  of  17  breadwinners!  EC 
comics  trimmed  its  line  from  13  titles  to  7.  But  this  did 
not  cure  the  too-many-tifles  evil.  For  many  comics  pub¬ 
lishers  who  were  refused  distribution  by  the  Independ¬ 
ents  nevertheless  succeeded  in  having  their  books  reach 
the  newsstands  through  other  sources. 

Today,  a  new  factor  is  entering  the  picture  and  it 
appears  that  some  relief  may  be  in  sight. 

High  production  costs  .  .  paper,  printing,  artists, 

editors  .  .  .  are  compelling  publishers  to  cut  down  re 
turns.  The  "break  even'  point  has  moved  up  consider¬ 
ably.  An  unsold  comic  is  just  about  twice  the  loss  to 

t  -ntinucJ  <>n  j>(i^e  2(>» 
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1st  Conks  Good  or  lad  for  lids? 

Abridged  from  the  Town  Meeting  of  the  Air 
Broadcast  of  March  2,  "What's  Wrong  With  Comics?" 


Moderator  Denny: 

Good  evening,  neighbors.  Probably 
more  Vmericans  read  the  comic  page 
than  any  other  feature  of  their  news¬ 
paper  and  hundreds  of  different  Comic 
magazines  may  be  purchased  at  any 
newsstand  in  the  country.  Is  it  any  won¬ 
der  jhen  that  your  Town  Meeting  has 
decided  to  explore  this  world  of  fantasy 
that  has  raptured  the  interest  of  Ameri¬ 
cans  of  all  ages? 

Let's  take  a  trip  to  the  land  of  the 
comics  ar.d  find  out  what  really  makes  it 
tick.  Why  do  comic  pages  draw  more 
readers  than  front  pages?  Is  thn  good  or 
A  a  !  t . ! V  there  anything  wrong  v  in, 
the  comics? 

Our  guests,  John  Mason  Brown  and 
Marya  Marines,  both  authors  and  lec¬ 
turers,  feel  that  there  most  emphatically 
is  something  wrong  and  they  will  tell  you 
win  in  no  uncertain  term-  in  just  a  mo¬ 
ment. 

On  the  other  hand,  Mr.  Gcuige 

TL  lit.  p:d  l-h  r  oi  p Hi  •  'S  T /  / r'i:wr 
and  other  publications,  and  Ai  Capp. 
»'iejti>:  «m  *  i.P  Vbner”  come  staunchly 
to  the  fens  *  of  this  $60,000,000  indus¬ 
try. 

Parents  and  children,  psychiatrists 

I'd  <-y  1:  •!  -1-.  -  r  n ’ <  ■  •  '  :  •  >  - 

!  T  -  ar.d  John  Di  s  1  -id  -tr»mg 
opinions  on  this  question.  S  lets  hear 
fir-t  from  one  u!  the  nimblest  minds  in 
the  world  of  literature,  Mr.  John  Mason 
Brown,  atith  r  and  critic  and  associate 
lit-  :  *  >  .  :nda\  Lilt  \.- 

tur *  m  d  Tbjvn  ‘I  ill  le<  t  Mr.  Brown. 
(Applause.* 

Mr.  Brown: 

The  comics,  ala-,  like  d  uth  ..  .»i  t.  \cs, 
are  verv  mm  I,  with  u*  ami  h  mv  wav  of 
thinking  ili**\  an  equally  unfunny.  \\  hy 
thev  .lie  i 'ailed  comic-  wh»*n  people  w  ho 
read  them,  young  and  old.  aiwav-  look 
iik  -  j  man*,  undertakers  during  the 
reading,  eludes  me.  But  we*  II  let  that 
pa.-s,  just  as  i n o > l  ol  u-  a>  parents  have 
had  I--  l»*l  t  oini*  <  p  is-*  into  mir  home*. 

against  our  will,  against  our  wishes, 
against  our  hettf ;  judgment. 

I  love  comedian?  th  highi  t  e  low- 
«*st.  and  i In*  toughest,  and  I  love  car* 

t'"‘P-  t»»o  j  •  *  ‘  t  *>\  .  i  1  L  *  I  \  to  rnilii.  ‘  i- 


complete,  utter,  absolute.  I  know  there 
are  bad  comics  and  I  am  told  there  are 
good  comics.  I  have  read  them — a  few 
of  both,  only  a  few.  fortunately — under 
protest,  but  I  regret  them  both.  T  deplore 
them  and.  to  continue  the  understate¬ 
ment.  1  abhor  them. 

Let  me  quickly  admit  that  J  am  low 
enough  and  sometimes  defeated  enough 
as  a  parent  to  nuke  use  of  comics.  I 
mean  in  desperate  moments  when,  of  a 
rainy  Sunday  morning  or  afternoon,  I 
want  peace  in  the  home.  Or  when  Tm 
traveling  with  my  two  sons  on  a  train 
and  1  need  to  subdue  them.  Then — yes, 
I'll  confess  it — I  do  resort  to  comics, 
without  shame,  without  conscience. 

On  such  occasions,  I  don’t  so  much 
distribute  comics  as  I  administer  them  to 
my  «ons  ( laughter  and  applause ),  much 
as  a  barkeep  would  pour  out  Mickey 
Finns  or  a  doctor  distribute  hypoder¬ 
mics.  As  knock-out  drops  for  unruly 
children,  as  .-relatives,  as  Maxim  .  :u , - 
cers  comics  do  have  their  undeniable 
uses.  (Laughter.)  This  much  I’ll  con¬ 
cede  gratefully.  Mr.  Hecbt.  * 

I  also  grant  that  so  long  as  other  peo¬ 
ple's  children  read  comics,  wc  have  scant 
•  *  *  i O'  i  ■  Tup*  T--  TgfP.  to  keep 
ours  from  doing  so.  It  would  be  unfair 
for  us  to  deny  to  our  children  what  is 
now  a  group  experience  and  whet  rthey 
a\ •  :r  >v  n  up  wr1  T.._r  -v  heroine  a  group 
memory  for  their  generation. 

If  I  hale  th*-  *  mni< 1  ;.'"it:i*-e  vou  1 
have  my  reasons  for  doing  - )  know 
‘  i  *-t  '  -  :  f*  t  -  ‘  (  v*  r\  i.  *  I  * •  ! .  ?  T'  - 

one  needs  a  certain  amount  of  trash. 
Lu  ll  generation  has  aiwav  <  found  its. 
own.  The  comic  books.  how<  vt  r,  a  they 
are  nowaday-  perpetually  on  tap,  ^eem 
to  mt  not  onlv  to  he  t ra.-h  but  the  lowest, 
n  -t  despicable,  and  most  harmful  and 
m.i  thical  form  **f  lia.-h.  ( Laughter  and 
applause.) 

\\  1  at  riles  me  when  1  see  my  <  hiidren 
ab-orbed  by  the  comics  i-  in\  awareness 
«»1  what  they  arc  nut  reading  and  could 
|.e-  reading:  in  other  words,  of  ihe  more 
genuine  and  deeper  pleasures  thev  could 
and  should  he  hay  ing. 

I*)  compare  Bug.-  Bui  :  \  . » r  Donald 
Ihuk  v*  i :  h  the  Jungle  /hud:  or  even  the 
ni  ilabar  md  f  -«*t  Wanda  the 


Wonder  Woman  against  Alice  of  Won- 
dcrland ,  or  Batman  and  Robin,  Dick 
Tracy,  and  Gene  Autry  against  Treasure 
Island ,  or  Li’l  Abner,  if  Mr.  Capp  will 
forgive  me,  against  Huck  Finn  or  Tom 
Saw  yer,  or  Superman  and  Captain  Mar¬ 
vel  against  Jules  Verne  or  Gulliver  s 
Travels  is  to  realize  that  between  the 
modern  cave  drawing — which  a  comic 
book  really  is — and  a  real  hook,  a  good 
book,  there  is,  to  put  it  mildly,  a  differ¬ 
ence,  a  tragi;,  difference  which  is  hard 
on  the  young  and  may  be  harder  on  the 
future. 

Anatole  France  once  described  even 
the  best  hooks  as  being  the  opium  of  the 
Occident.  Well,  must  comics,  as  I  sec 
them  are  the  marijuana  of  the  nurserv! 
(Laughter.)  They.*  are  the  bane  of  ihe 
bassinet!  (Laughter.)  They  are  the  hor¬ 
ror  of  the  home,  the  curse  of  the  kids, 
and  a  threat  to  the  future! 

The  comics  offer  final  and  melancholy 
proof  that  even  among  the  young  the 
mind  is  the  most  unusued  muscle  in  the 
l  nited  States.  (Laughter  and  applause.) 

Moderator  Denny: 

I  hunk  you,  John  Mason  Brown.  Well, 
I  d  say  John  Mason  Brown  i|  ?  led. 
(Laughter.)  Now.  Mr.  Hecbt.  as  the  suc¬ 
cessful  publisher  of  Par  mid  Magazine 
and  a  numhei  of  comic  ipa'gazriii^—*»in 
spile  of  Mr  Brown  including  True 
Comics,  Jack  Armstrong ,  and  other 
magazines  I  r  young  people,  what  hcv  < 

\  on  to  -  *.y  n  1  .  j  *  *  his  critic  .  ? 

Kver  since  he  graduated  from  Cornell 
in  1917.  George  Heeht  has  made  a  su<*- 
cess  with  publishing  magazines  which 
give  useful  information  to  parent-  an  I 
children.  We  are  very  happy  to  welcome 
him  on  America’s  fown  Meet  ng  ol  the 
Air.  Mr.  Heeht.  ( Applause J 

Mr.  Heeht: 

Nearly  ever v  body,  Mr.  Brown  n<»t- 
w  ithstanding.  reads  anu  enjoys  the  com¬ 
ics.  Judge  Albert  Garv.  when  he  wa> 
chairman  of  the  Board  of  Directors  ol 
the  l  nited  States  Steel  ( iorporation. 
once  said  that  at  a  Board  meeting  he 
found  that  every  single  m<  ml  •  i  •  |1  < 

Board  of  the  l  nited  Stat<  3  Steel  read  the 
comic-. 
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Comics  experts  at  Town  Hall— Left  to  right:  John  Mason  Brown,  Marya  Cannes.  George  V.  Denny,  Jr.,  A1  Capp  and  George  J.  Hecht. 


Comics  provide  "ood  entertainment 
and  exciting  adventure.  W  e  have  far  too 
little  fun  in  this  troubled  world.  In  addi¬ 
tion  to  comics  that  appear  in  the  news¬ 
papers,  there  are,  believe  it  or  not,  246 
different  comic  magazines. 

It  is  estimated  that  40  million  copies 
of  comic  magazines  are  sold  each  month 
on  the  newsstands.  Surveys  made  by  im¬ 
partial  research  firms  reveal  that  91  out 
of  every  100  boys  and  girls  6  to  17  vears 
of  age  read  the  comic  magazines  and 
only  9  out  of  a  100  do  not  read  them 
at  all. 

Perhaps  the  most  indisputable  proof 
of  appeal  of  the  comic  magazines  is  that 
in  the  Army  camps  during  the  war,  com¬ 
ic  magazines  outsold  even  the  best-sell¬ 
ing  magazines  like  Life,  Saturday  Even¬ 
ing  Post ,  and  The  Reader's  Digest,  and 
as  a  matter  of  fact,  outsold  them  ten  to 
one. 

,  The  comics  are  really  a  new  medium 
■  4  communication,  just  as  radio  and 
television  are  now'  mediums  of  commun¬ 
ication.  f  don?t  think  that  most  people 
realize  this. 

Comics  are  a  series  of  pictures  with  u 
minimum  of  text  that  can  be  read  with 
ease  and  speed.  Many  comic  magazines 
consist  of  exciting  adventure  Tories.  All 
children  crave  adventure  and  dmuld 
have  some  of  it,  even  if  it  is  only  'vi¬ 
carious. 

The  l  nited  States  Armed  Services 
uvd  the  comics  as  a  moans  of  teaching 
soldiers  and  sailors  how  t«>  operate  var¬ 


ious  weapons  and  how  to  conduct  them¬ 
selves  in  battle.  They  found  that  soldiers 
and  sailors  lean  d  more  rapidly  by 
means  of  the  comics. 

In  True  Comics,  which  is  one  of  the 
magazines  Inat  our  company  publishes, 
we  teach  children  history  and  science 
and  current  events  via  the  comics.  % 
flirtM!  a  sj  i  i..[  comic  f  Mi-rs.  indus¬ 
trial  workers  are  taught  lessons  in  safety 
and  health  via  the  comics. 

On  the  other  hand,  I  admit  there  are 
a  small  percentage  of  comic  magazines 
that  1  consider  harmful  to  young  repd- 
i  T-  m  *  are  a  numbe  f  comic  maga¬ 
zines  <  n  the  stands  that  are  extremely 
sexy  and  unduly  deal  with  the  activities 
<  it  criminals,  which  ruagi/iiu  -  I  <!■>  ,-.u 
mit  are  harmful  to  the  young. 

Some  educational  authorities  declare 
that  all  comic  magazines  are  bad.  On  the 
other  hand,  there  are  certain  eminent 
child  psychologists  who  state  that  all 
comic  magazines  are  good  for  children 
inasmuch  as  they  teach  them  about  life. 

Y"  :  t  in  either  camp.  1  believe  that 
them  are  nood  comic  magazines  and  bad 
;  omi<  s  just  as  there  ar  Odd  book-  and 
bad  books,  good  motion  pictures  and 
bad  motion  pictures. 

,f  b* .  eve  that  the  comb  magazine  pub- 
!,  -1.  -h'  ill  !  ii  diet.*  •  -v  -'••m  of  self* 

censorship,  ju.-t  a-  the  motion-picture 
pn-lm  -  hive  1  a.  wars  Ji.it !  a  -  an  >r* 
ganization  to  Censor  tic  se  pictures  that 
would  ofh<  wi  »  bring  the  mi  \  ic  indu*- 
! i  v  ii.t«.  disrepute. 


1  have  been  active  in  forming  an  asso¬ 
ciation  of  the  comic  magazine  publish-,, 
or-,  1  wo  arc  now  b-  th*  pro-^ss  of 
drafting  a  code  which  we  fervently  hope 
all  publish*  i  -  will  live  up  to. 

i  Dt  i  t  ve,  Mr.  Bi  ,  that  p  irents  ai  d 
t*  :  :hers  should  not  condemn  all  comics 
indiscriminately,  but  should  encourage 
■hildren  to  -led  the  better  c-c  a  -  cU,.' 

,  »  a\  <i.i  tb  1  ihu  ■  r  nes.  '1  he  1  it \ 
omics  should  be  commended  and  pub* 
!::  i/  d  ji  "!  a-  the  belter  nu. ‘mu  pi  ture- 
are  commended  and  publi  :ized  by  wo¬ 
men's  clubs,  educational  and  church 
groups,  and  better  film  council-. 

But  no  matter  how  \ou  feel  about  the 
c  oi  i  s,  there  seems  only  one  inescapable 
conclusion :  the  comic-  are  here  [<  >  tav! 
7  h  *e  i-  untiling  v  i  >  ^  i  ih  (,-w  ir- 
1  at  _u  1  jiui  i.  .  .  f  at.  ’  v  1 1  n  t 

corrc*  t.  if  i l 

Moderator  Denny: 

Shank  vou.  Mr.  Hecht.  f)ur  next 
speaker,  Miss  Marya  Mannes,  comes 
from  a  family  of  distinguished  artists. 
Hei  father  is  David  Mannes  and  her  ui  - 
le  i  s  V\  alter  I  )ami  os<  h.  She  -  don* 
ulptaring,  WTitten  <:•  ummtuv  iu<>\ 
ies,  poetry,  irl  les  md  stories  which 
have  been  published  widely.  Mor*  re¬ 
cently,  her  first  novel,  Message  From  a 
Strut  ei  was  published  tl  -  i » r  i  g  bs 
the  Viking  ihe--..  M  --  Mann  -  bus  very 
pf-itive  opinii.j!-  t<»  t<  o  !il*>  (jue-tion. 
-•»  we  i e  liappv  In  hear  thorn  on  Amer- 
i  (  n’lhvurd  on  once  21) 


\ 
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Big  Volume -Big  Profits 


0\TF  of  New  York's  large  end  suc¬ 
cessful  department  stores  consistently 
advertise**  Us  effective  slogan—1 ‘‘A  busi¬ 
ness  in  millions,  a  profit  in  pennies”  .  .  . 
the  point  being  that  large  volume  and 
rapid  turnover  make  it  possible  to  ofm- 
merchandise  for  sale  ai  extraordinarily 
low  prices.  Of  course,  the  store  doesn't 
lose  am  money.  Rather,  its  gross  profit 
is  considerably  larger.  For  the  smaller 
unit  profit,  v^hen  multiplied  by  the  larger 
volume  of  sales  and  faster  turnover, 
spells  bigger  profit  totals! 

In  the  field  of  comic  magazines,  a 
similar  situation  exist?  .  .  only  more  so. 

For  here  the  dime  buys  so  much  that  the 
sales  volume  is  almost  unbelievable  and 
the  profit  (to  the  retailer)  is  in  the  mil 
lions  each  month! 

At  the  present  time,  it  i?  estimated 
that  the  total  monthly  sales  of  comics  is 
about  50,000,000  copies.  Of  that  number 
the  subscription  sales  are  negligible, 
which  means  that  the  retailer  does  vir¬ 
tually  all  the  selling  and  reaps  virtually 


ail  the  profit.  At  21^d  per  copy  profit, 
ll  '  profits  to  rctaileri  each  month  is 
approximately  $1,250,000.00!  Divide 
this  by  the  90.000  dealers  who  sell  com¬ 
ics  and  you  get  an  average  monthly 
profit  per  dealer  of  a  few  pennies  less 
than  $14.  This  figure,  of  course,  does  not 
include  profits  from  other  items  that 
comics  customers  purchase.  Many  of 
these  “extra”  sales  can  be  attributed  to 
the  “pull”  of  extra  traffic  by  the  comics. 

Fourteen  dollars  a  month  for  some  re¬ 
tailers  is  hardly  worth  getting  excited 
about.  For  others,  however,  it  will  pay 
the  gas  and  <  lecti  ic  bill  and  maybe  more. 
1  kit  the  $14  figure,  remember,  is  only  an 
average.  Many  dealers  make  much  more 
on  comics  and  many  make  much  less.  In 
this  issue  are  references  to  retailers  who 
pay  their  rent  with  profits  from  comics 
sales! 

Obviously,  the  profit  depends  upon 
the  dealei  .  .  .  and  every  dealer  can, 
v  iih  but  a  little  effort,  reap  big  profits 
i:  »>m  t-.e  large  i  >Iun  e  of  sales  that  com- 


iUS&OOO  ptr 

nnnJh  Tc  rfikdm 


ics  ring  up  rl  handled  properly.  To 
increase  your  profits  from  comics  read 
thoroughly  every  page  of  tliis  Annual 
Cornu s  Issue  of  Newsdealer. 


NOW— 

'Zfawi  Ace  Saledmcut  f 


THE  C-60  * 


Displays  twice  as  many  comics  in 
the  same  space 


•  Sells  twice  as  many  comics  in  the 
same  space 


•  Saves  hours  of  checking  and 
handling  labor 

•  Makes  entire  store  more  attractive 


The  C  60  is  o  scientifically  designed,  all-steel  rock  in  a  hammered  blond  finish. 
It  is  available  in  all  sizes  and  shepes  ...  to  fit  your  start  and  stock.  Send  us  your 
requirements  for  an  estimate,  or  order  from  the  specifications  chart  below.  Increase 
your  profits  now  Write  or  wire  today! 


full  full 


death 

he-gnt 

width 

covers 

titles 

capacity 

price 

28 

72 

39 

10 

100 

1500 

19 

28 

72 

47 

12 

120 

1800 

94. 

28 

72 

55 

14 

140 

2  IOC 

108. 

28 

72 

62 

16 

160  • 

2400 

123. 

THE  MODERN  DISPLAY  EQUIPMENT  COMPANY 
1313  East  125th  Street  %  E.  Cleveland,  Ohio 
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Sales  on  Fawcefi's 
12  Comics  Magazines  Exceed 
5,000,000  Copies  Per 


^  Regular  monthly  releases  ,  .  -  regular  magazine  turnover  has  been  the 
FAWCETT  Formula  for  multi-million  readership. 

^  This  builds  big  repeat  business  .  .  .  with  repeat  profits  for  you.  So  much  so} 
that  latest  figures  show  more  than  E.000,000  FAWCETT  Comics  Magazines 
are  now  sold  each  month. 

^  The  contents  of  a!!  FAWCETT  Comics  Magazines  ere  clean,  wholesome 
.  .  .  and  desirable  reading  for  all  ages. 

^  You  can  guarantee  yourself  big  profits  from  the  12  FAWCETT  Comics 
Magazines  listed  at  the  left  .  .  .  Make  sure  they  ere  displayed  as  soon  as  re¬ 
ceived  . . .  and  keep  them  on  display  until  the  following  month's  issue  is  received. 


FAWCETT  PUBLICATIONS,^ 

Fawcett  Building  : —  Greenwich,  Conn. 

KFW  YORK  •  HOLLYWOOD  •  CHICAGO  •  LOUISVILLE 


These  FAWCETT  COMICS 
MAGAZINES  Are  Published 
Every  Month 

0  CAPTAIN  MARVEL 
0  TOM  MIX 
0  DON  WJNSLOW 
0  MONTE  HALE 
*  #  HOPALONG  CASSIDY 

#  REAL  WESTERN  HERO 

#  NYOKA 

#  MASTER  COMICS 

#  THE  MARVEL  PAMILY 
J  WHIZ  COMICS 

0  CAPTAIN  MARVEL  Jr. 

#  OZZIE  &  BABS 


f 


Always  the  top  favorites 
of  beys  and  girls, 
now  more  popular  than  ever. 
Preferred  and  approved 
by  parents  and  educators 
for  their  wholesome  contents. 
Promoted  by  smart  newsdealers 
for  fast  turnover 

and  high  profits. 

% 

DISTRIBUTED  NATIONALLY 
by  KABLE  NEWS  COMPANY 
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5* 

THEN  and  NOW 


by  Lloyd  Jocquet  Studios 


DON'T  FIGHT,  30 VS 
VOU  CAN  P'NDANV 

comic  magazjne  vcu 

WANT  *TAS«LV!tC  THIS 
— ,  CCWS»C  RACK. 


s-Ook/  evE^y 

A\ONTH  IT  IS 
IN  THE  SA/vm 
.  SPOT. 


LOOK,  SiS 
MCRE’3  ON?. 
WE  DIDN'T 
GET  LAST 
/VNCNTH. 


LETS  BUV  IT. 


A  Force  For 


TTVlE  main  contention  of  the  principal 
critic  of  the  comics,  a  so-called  psychia¬ 
trist.  is  that,  according  to  his  findings, 
juvenile  delinquents  have  been  reading 
comic  magazines.  He.  therefore,  con¬ 
cludes  that  the  youngsters  became  delin¬ 
quent  BECAUSE  they  read  cornic  maga¬ 
zines.  I  think  this  is  preposterous. 

The  influences  on  children  which 
bring  them  to  the  commission  of  had 
deeds  are  many  and  complex. 

Here’s  how  these  “reformers”  come 
by  their  conclusions.  The  psychiatrist 
talks  to  a  boy  who  has  committed  a 
crime.  "Do  you  read  comics?  *  he  asks. 
“Yes,”  says  the  boy.  “I  read  comics.” 
“Ah,  ha,”  says  the  reformer,  “now  we 
have  it.”  The  boy  committed  the  crime 
because  he  read  comics. 

But  suppose  we  question  the  same  boy 
and  ask  him  if  he  eats  cereal  for  break 
fast  each  morning.  The  boy  answers 
“yes.”  We  could  just  a-  reasonably  con¬ 
clude  that  he  committed  the  crime  be¬ 
cause  he  ate  cereal. 

Of  course,  the  average  youngster  eats 
cereal.  The  average  youngster  goes  t*» 
the  movies,  listens  to  the  radio,  goes  to 
church  and  Sunday  School,  reads  comic 
magazines,  plays  baseball.  And  the  aver¬ 
age  American  ■  hiid  is  not  a  delinquent. 
Delinquent  children  number  only  a  frac¬ 
tion  of  one  percent.  What's  all  the  shout¬ 
ing  for  anyway  ?  Juvenile  delinquency 
is  sharply  on  the  decline  In  New  York 
Cit v  the  number  of  children  arrested  for 
crime  has  been  cut  almost  in  half,  in  the 
past  15  years,  that  is,  since  comic  maga- 

Abridged  from  the  radio  address 
of  comics  publisher  Lev  Gleason. 


Good  In  The 


zines  became  popular.  It  is  the  good  in¬ 
fluence  of  comic  magazines  that  has 
brought  this  about! 

If  we  are  to  take  the  easy  way  out  and 
blame  comic  magazines  for  juvenile  de¬ 
linquency.  we  are  just  avoiding  our  re¬ 
sponsibility.  The  stubborn  causes  of 
juvenile  delinquency  are  to  found  in  un¬ 
happy  home  life,  in  poverty-ridden 
slums,  lack  of  sufficient  playgrounds  and 
other  deep-rooted  causes.  Crime  existed 
long  before  there  were  any  comics  and 
the  problem  will  continue  unless  we  puT 
aside  phoney  reasoning  and  ge*  down  to 
a  sensible  approach. 

I  cannot  for  the  life  of  me  understand 
where,  except  in  the  minds  of  a  few  radi¬ 
cal  thinking  psychiatrists,  the  idea  orig¬ 
inated  that  children  must  not  read  kbou\ 
crime.  Our  whole  Western  civilization  i- 
based  upon  the  idea  that  we  learn  to 
avoid  what  is  wrong  in  life  by  being 
awaiT  of  what  i-  good  ;  nd  what  is  hi  1. 
The  Ti:  li  r  It  -‘‘im*  r  h;l  to  that. 

Shall  we  stop  people  from  reading 
Chapter  4  of  the  Bonk  of  Genesis  so  that 
no  child  shall  ever  know  Cain  slew 
Abel?  Or  because  some  psychiatrist  is 
guing  to  tell  us  that  if  our  children  read 
ihe  Bible,  they  will  follow  Cain*-  exam¬ 
ple  and  kill  their  little  brothers?  Non¬ 
sense  T1  e  fact  is  th  it  the  gi  -it  strength 
of  this  Bible  stor\  and  countlr-s  others 
like  it  is  that  they  show  clearly  what  an 
upright  man  must  NOT  do. 

\  1 1  the  great  moral  books  of  our  ri\i- 
lizati<*n  i-ach  such  lessons  by  example. 
Thev  teach  diildrer)  what  w*  mean  wlun 
we  sa  “Th  *shalt  not'tn  spass.  rhey 
tea*  h  ehildren  that  they  must  control 


Cosmmmiiy 


themselves  morally.  And  like  our  modern 
comic  magazine?,  they  point  up  r.ot  only 
the  reward  of  virtue  hut  the  penalty  of 
sin.  One  of  the  most  popular  children’s 
hooks  in  America  is*  Land)  s  "Tales  from 
Shakespeare.”  But  Shakespeare’s  plavs 
are  crammed  with  crime  and  retribution. 
There  is  violence  aplenty  in  the  stories 
of  King  Arthur,  in  the  books  of  Robert 
Louis  Stevenson  and  Mark  Twain. 
Grimm’s  Fairy  Tales  and  Anderson’s 
Fairy  Talcs  are  full  of  horrendous 
deeds. 

Children  should  not  be  shielded  from 
reading  about  evil,  or  the  knowledge 
that  there  is  such  a  thing  as  crime.  To 
the  contrary,  they  must  know  about  it  — 
taught  to  avoid  crime  a-  they  are  taught 
to  avoid  the  burning  of  fire. 

No  wonder  parents  approve  of  comics. 
They  are  so  absorbing,  they  keep  the 
children  quiet  and  out  of  mischief.  They 
stimulate  the  desire  to  read  and  they 
make  learning  to  read  easier.  They  edu¬ 
cate.  They  teach  fair  play  and  goud 
sportsmanship.  They  leu'Jj  respect  for 
our  courts  and  authorities  and  love  of 
good  and  hatred  of  evil.  Comics  are  good 
lor  children. 

Comics  are  a  good,  sound  force  in 
American  life.  There  are  more  than  280 
different  comic  magazines  now  being 
published  and  this  huge  industry  is  be- 
ii  c  < !  -  n  •;  !  ,  | :  \  *  \h*  \r-.oi  iran 

v. a \  oi  life  as  the  movies,  the  i.iTi*;.  foot¬ 
ball  and  baseball. 

I  have  faith  in  America’-  youngsters. 

1  am  t  crtaiii  comic  magazines  are  good 
Lera  use  we  sell  so  manv  *  f  them.  60 
million  comic  can’t  b<  wr,»ng! 


*  NEWSDEALER  JULY  1948  9 


Paa  Fe^se  partially  hiuefi  auxiliary  comics  rack  as  ho  stands  alongside  main  comics  rack 
especially  designed  *o  proven*  covers  fioin  lettuce-loafing  150  titles  are  prominently  displayed 

on  Doth  racks. 


Comics  Fay  Off  ! 

By  DAN  FEESE 

Rctoifcr,  South  Plainfield,  N.  J. 

I  SELL  magazine?.  1  don't  just  handle 
them  or  accept  them.  J  go  all  out  to  ex- 
change  them  for  a  dime,  qu  *rV:  *•?  1  ...» 
dollar.  That’s  what  I'm  in  business  for 
.  .  .  to  make  the  biggest  possible  profit 
.  .  .  ami  si  ill  be  a  good  fellt  w. 

I  -ell  comic.-.,  *•»•>  .  .  .  loir'  -i  th*  ■  . 
A'  a  i  i  et  of  '  v  \  iii  one  of  mv  -tore' 
•  I  ho*'  ‘  o  ■  n  ir  ar«\i  * .  <  omir-  al¬ 
most  \)d\  my  rent.  In  my  South  Plain- 
field  News  Company  store  my  profits 
from  omics  amount  to  about  QI5  per 
month.  This  takes  care  of  m\  gas  and 
eiectric  bill,  which  are  not  peant  ts! 

Comics  are  reall]  paying  iff  for  me 
now,  but  about  a  year  ago  I  was  ready 
to  call  it  quits.  There  were  too  many 
comics.  I  had  no  room  to  display  them. 
They  took  too  much  time  to  check.  Oi 
at  :  ni  n  County  Newsdealers  Supply 
Company  they  must  have  sensed  my 
growing  annoyance  because  they  >ent  a 
man  to  discuss  my  comics  situation.  This 
fellow  had  a  lot  of  ideas  mostly  about 
methods  and  fixtures  for  displaying  com¬ 
ics.  I  decided  to  take  a  chance  in  one  of 
my  stores.  Out  went  the  old  shelves  I  was 
using,  and  in  went  a  new  rack  which  dis¬ 


played  only  the  top  portion  of  the  cover. 
In  six  m.  ,tl>  ■  r.;.  comics  sales  were  up 
110rc!  1  asked  my  Independent  route- 
man  to  send  me  his  idea  man  again  and 
we  did  over  my  other  two  stores. 

I'm  dt  d  with  ; In  w.,y  comics  cell 
in  m\  stores.  They  r«*presf  rtl  about  (  * 
i  lb*  it.  ,1  \f-iunv*  oi  m.  magazine  busi¬ 


ness.  Kids  and  adults  are  most  enthusias¬ 
tic  about  my  rf>* w  racks.  They  ca:.  find 
the  titles  thev  want  easih  and  quickly 
and  they  don’t  muss  up  th  displa).  Lots 
of  new  comics  customers  re  regulars 
now  and  they  buy  other  merchandise  I 
sell  »  ,  .  and  I  expec  t  they  will  tor  %ears 
to  come.  ^  es.  sir.  Comics  pay  off  for  me! 


5  GREAT  TITLES...  FIRST  AMONG  "SELL  OUT"  BOOKS 


The  country's  fastest  selling  comics  books 
.  .  .  popular,  exciting,  amusing,  clean! 
Conscientiously  edited  ...  a  force  for 
good  in  the  community.  The  kids  love 
them  .  .  .  anxiously  await  each  issue! 
Over  6,000,000  readers  monthly  . . .  get 
your  share  of  this  profitable  business. 

Display  them  .  .  .  get  them  up  front  .  .  . 
and  see  how  fast  they  go! 
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.because  more  people  will  buy 

.  / 

this  national  newspaper 


Whose  year  is  this,  anyway?  The  Repub¬ 
licans?  Democrats?  Independents?  Every 
newspaper  reader  is  asking  for  the  best 
answers  he  can  get.  Where  will  he  look? 

He’ll  look  in  the  nation’s  best-informed, 
top-standing  newspapers  —  especially  in 
America’s  No.  1  Independent  Republican 
newspaper  —  the  New  York  Herald 
Tribune.  He’ll  read  the  famous  independent 
political  observers  —  Walter  Lippmann, 
Joseph  and  Stewart  Alsop,  public  opinion 


expert  Elmo  Roper,  and  Pulitzer-Prize- 
winning  Washington  correspondent  Bert 
Andrews  --  who  make  the  Herald  Tribune 
the  country’s  top  political  newspaper. 

See  that  your  wholesaler  keeps  you  sup¬ 
plied  with  New  York  Herald  Tribunes 
during  the  big-news  months  to  come. 
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